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1) Hu, L.-T. &Bentler, P. M. (1999), “Cutoff Criteria for Fit Indexes in Covariance Structure Analysis: Conventional Criteria versus New Alternatives,” Structural Equation Modeling: A Multidisciplinary Journal, 6
(1), 1- 55.



4. Al (AIGC)

4.4,
4.4.2.

* Cronbach'sa.77 ~.92,CR .73~ .93, AVE .48 ~ .81 — AVE = .48 (.50 ,a=.77,CR=.73 s

. . (10 )
I e O
.93 .81

Pleasure .92 v
Arousal .84 .84 73 v (&) b )
Dominance .84 .85 .65 v
.88 .88 71 v
.89 .89 73 v
91 91 N v
P Bl 73 48 (.50 )
.82 .83 .62 v
.85 .86 .67 v
.81 .82 .60 v
| a.77—~.92 - CR.73~.93 .70 AVE .48~.81 ( 48 —a-CR )

1) Fornell, C. & Larcker, D. F. (1981), "Evaluating Structural Equation Models with Unobservable Variables and Measurement Error", Journal of Marketing Research, 18(1).



4
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4.4,
4.4.3.

N

) =VAVE,

CFAM4

(29

10

- Fornell-Larcker

Fornell-Larcker(1981) 42 (O3i8YuES (VAVE=.693, AVE=.48)

93.3%

.854
:42/45 . :3/45
332 .806
247 107 843 3
339 .349 .037 629 .854 o
r=.731 - VAVE_min=.693 - +.038
402 298 004 617 641 877 .
—
629 360 078 731 614 707 693
r=.707 - VAVE_min=.693 - +.014
527 296 109 664 558 614 807 787 ~ = ( )
—
078 095 065 023 071 112 026 075 .819 T A G . <l
313 175 091 473 406 348 511 407 207 775 - (TP5 )
/. ( ) r>vAVE_min : (5+)
3 , (AVE=.48)

). | Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with unobservable variables and measurement error. Journal of Marketing Research, 18(1), 39- 50. | Hair

,J. F.etal. (2010). Multivariate Data Analysis (7th ed.). Pearson.
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4.5.1. /[H1-1]
¢ One-way MANOVA 4 (P-A-D) (Pillai's Trace = .610, F(9, 1188) = 33.676, p < .001).
Arousal  n?%,=.393, [H1] —H1-1
ANOVA
60.329 <.001 .
3.61
85.542 <.001 393 [H1] -
10.859 <.001 076 3 280
o5 | 2.37
: 5 ) 5
3.15 2.37 3.62 1
3.82 1.74 3.37
0.5 4
244 3.61 2.98 .
3.79 2.80 3.13 /
i Pleasure (M=3.82) / . Arousal (M=3.61) —H1] (n%,=.393)

Pillai's Trace = .610, F(9, 1188) =33.676, p<.001 | H1-1  ( i ).



4 Al (AIGC)
45.
45.2. / [H1-2]
. One-way MANOVA 4 (Pillai's Trace = .279, F(9, 1188) = 13.513, p <.001) — N2, = .162 e L)
ANOVA
_—_
M=3.66, n2,=.162
10.850 <001 ( T )
41 3.66
20.680 <.001 135 - 33 334
25.444 <.001 162 ( ) .
2.5
G ) 2
3.13 3.59 3.66 .
3.12 3.42 Gle? 05
2.62 2.79 2.61 . ' ,
3.24 3.05 3.34
i : H1

Pillai's Trace = .279, F(9, 1188) = 13.513, p < .001 | H1-2 ( - ).
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ZINS
4.5.3. /[H1-3]
. 3 i JELIE S
s ANOVA

——-
16.049 <.001
10.266 <.001 072 Y M=4.40 5 C)
3.985 =.008 029 Gl C 146 042

- / Bootstrap BC Cl 95%

« MANCOVA —TechQual

__-- Al

420.437 <.001
8.767 .003 022 = +
Al
( ) 161.667 <.001 —

( ) 87.074 <.001 —



Al

(AIGC)

4.5.

4.5.4. /[H1

M A

BET HP (z-5c0me)

[~e- 52 -m- cEMERl  —a— com)

]

-

3

21| K

-H1-1-H1-2-H1-3

+8d X

(M=3.13~3.66,

H1

3 +0.30~+0.85)

M=3.61,12%,=.393, H1

(CM2; Zajonc 1980)
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4.6. AID

- x<AID / [H2-1~H2-4]
« [H2-1—H2-4] Two-way MANOVA(  xAID) : 9 p (SPSS 31, N=400).
(Multivariate) /[H2]
F=2.828,p=.038,12,=.021  F=.450, p=.908, 112,=.003 AID -
H2-1 AlD) = ="
F=.366, p=.777,12,=.003 F=.620, p=.781,12,=.005
H2-2 AID - p=.038,12,=.021,
F=2.311,p=.076,12,=.017  F=.585, p=.810, 12,=.004
P % Sl H2-3 | AID - p=.076, ( )
3 H2-4 xAID 3 :
. [H2-4] ( x AID)
p=.976 p=.723 p=.756
Pleasure p=.690 Arousal p=.802 Dominance p=.269 781
p=.872 p=.822 p=.502 810

AID , . x<AID



4. Al (AIGC)

4.7.
4.7.1. s —Bootstrap [H3-1-H3-2]
» Bootstrap 5,000 ,BCCI95% (Heywood 0 )
[H3-1]1( - )-[H3-2]( - ) ( B=-.209- Bl B8 B=+.032 : ):
[H3-3] CM1lvsCM2
( )
Ay
VS Pleasure - Arousal - Dominance
- (Bootstrap 5,000 )
—--—
= 2108 -.348, -.129]
-.183 =816, = 1E8) .002 v
+.032 |= (0722, <5 11EE] 214

> —H3-1-H3-2 e £ (  -1.46)
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4.7,
4.7.2. —CM1vsCM2 [H3-3]
* Lazarus (CM1) vs Zajonc (CM2) — G2
DF =438 CM2 23 (CFI=.854vs .805, RMSEA =.081 vs .093, AIC = 1,756 vs 2,144).
( CM2): x2(401) =988.834, CFl =.924, RMSEA = .061 [.056, .065], R( ) =.850— . . D
CML1 (Lazarus, 1984 — )
CM2 (zajonc, 1980 — )
) ) ) v
« CM2
01 Al —Zajonc(1980)
02 —Arousal B=+.587 ( ) - Pleasure - B=+.648 ( ) - -C_AcceptB=+.779 ( ) —
03 +CM1 CM1lvsCM2 (2026-04-25, DF=438): CM1x2=1963.661, CFI=.805, RMSEA=.093, AIC=2143.661, BIC=2502.893 » CM2 x2=1576.488, CFI=.85
4, RMSEA=.081, AIC=1756.488, BIC=2115.720 - 23 CM2

(2026-04-29, CM2 + disturbance cov 7 ): x2(401)=988.834, x/df=2.466, CFI=.924, TLI=.911, RMSEA=.061[.056,.065] - R2(C__Accept)=.850, R2(B
__Accept)=.652

1) CM1vsCM2 ( H3 ): ( N=400, DF=438) - Zajonc, R. B. (1980), American Psychologist, 35(2) | Lazarus, R. S. (1984), American Psychologist, 39(2).
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4.8.

L)

/ [H1-H2-H3]

(H1-H2-H3)

—RQ1H1

- RQ2 H2

.RQ3 H3

13)

v (omnibus +
H1-1 = v (Pillai .610, Arousal n?,=.393 )
RQ1
H1-2 & v (Pillai .279, n2,=.162)
H1-3 i 3 v (3 ,N%,=.029~.108)
H2 AID - + (H2-2 )
H2-1 AID - X (F=.366, p=.777)
RQ2 H2-2 AID - (F=2.828, p=.038, n2,=.021)
H2-3 AID - (F=2.311, p=.076, )
H2-4 x AID (p=.781~.908)
H3 (H3-1-H3-2  ,H3-3v )
H3-1 - €y ’ )
RQ3
H3-2 k (
H3-3 CM1vs CM2 v (CM2)
| | H1( )/ - H2(AD ) - H3( )



Al

(AIGC)

S

e S-O-R Al

01

: Pillai .610, F = 33.676
: Pillai.279,F =13.513

(n2,=.393)
. B=+.779
- B=+.718
- B=+.455

02 AD

AID Al

: F=2.828, p=.038, n?,=.021
: F=.366, p=.777,
:F=2.311, p=.076,
x<AID 13

AID

05 3

3
M=440( )
M =3.02
M=252( )

Al

B=+.648
B=+.355
B = -.381
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Al

S

Al

* AIGC

R

S-0

Al

53%

Al

©)

AIGC-AID

AID

S-0-R
©)
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SIS

SEM(MGA)

(n=100)

-Al

AID

-Al
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APPENDIX Al (AIGC)

° (BOX'S M - Levene) (Multivariate Assumption Verification)

© H1 H2 MANOVA/ANOVA (Box's M) (Levene)
Pillai's Trace Welch

* Box'sM — * Levene
I S S ——
49.898 F=2.734, p<.001 (
56.971 F=3.122,p<.001( ) Pleasure-Dominance / Arousal
29.663 F=1.625,p=.045( ) - /
3 Pillai's Trace - Welch

Box's M Pillai's Trace
Levene 9 Welch
+ v

> : Pillai's Trace + Welch
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e H1 —b6 %9

Cohen'sd + ( : n=100, pairwise n=200, df=198)

V|

-.817 *** .863 *** -.807 *** 1.561 *** .043ns -1.579 *** . . )
- - S (p<.001)
.810 *** -1.597 *** -.493 *** -2.270 *** -1.161 *** .885 *** ( Vs . 2=l
vs - d=.570~.873)

2YG -.183ns

.017ns 618 %% -.140ns 570 *xx -147ns _ Arousal -
S . Arousal d =-2.270,p <.001
245ns 989 *** T s Al -.306* ( )

412 ** 1.231*** 397 ** 43 FF* -.026ns - 787 ***

-.222ns 7108 *** -.092ns 873 *** .118ns - 742 %>

-.137ns .605 *** -.010ns 707 *** .126ns -.604 ***
— (CM2; Zajonc 1980)
-.166ns .266 ns .198ns 468 **+* 392 ** -.069ns
Bci  (d=80) PG (50- .80) | Glt  (<50) PGzt (d=80) BG2r  (50- .80) | G2t (<50) | Ins(p=.05)
: Independent samples t-test / Welch ( , n=100, pairwise n=200, t-test df=198; Welch )

(***p<.001 **p<.01 *p<.05 nsp=.05|F= ( / )C= ( - / )|Cohen'sd : =G1 , =G2
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Thank you for your attention

Q & A
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